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ABSTRACT

This study examines the efficacy of social media as a learning resource through a thorough analysis of
survey data from Lucknow. The study looks into five main areas: decision-making abilities, creativity, problem-
solving skills, critical skill enhancement, and knowledge improvement. On a three-tiered rating system, respondents
indicated which social media platforms were most helpful in each category: "Not at all helpful,” "Somewhat helpful,"
and "Very helpful." The results show that social media is generally viewed as "Somehow helpful" in all areas, with
differing degrees of success in developing particular abilities. Notably, creativity had the highest percentage of "Very
helpful™" evaluations from respondents, while decision-making received the highest percentage of "Not at all helpful"
ratings.
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Overview

Social media has evolved from its original use for social interaction to become a powerful teaching
tool in recent years. Students now have access to social media sites like Facebook, YouTube, Twitter, and
LinkedIn for academic networking, resource sharing, and collaborative study. These platforms are beneficial
for both formal and informal education because of their accessibility and interaction, which enable users to
interact with peers and educational content outside of traditional classroom settings (Gikas & Grant, 2013).
Social media, which has an estimated 4.2 billion users globally, has ingrained itself deeply into students'
learning routines by providing them with resources like instructional videos and scholarly articles (We Are
Social, 2021).

Social media presents a number of issues, including disinformation and distractions, even while it has
the potential to improve learning. Students run the danger of coming across false or misleading material due

to the open nature of these platforms, where content is not necessarily vetted or fact-checked (Tess, 2013).
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Furthermore, there are worries regarding time management and productivity because of how easily students
can be distracted from academic work by social activities.

Review of the Literature

Through the lenses of social constructivism and collaborative learning, the educational benefits of
social media can be appreciated. The social constructivism hypothesis of Vygotsky (1978) places emphasis
on the construction of knowledge through social interaction. The notion that students learn best when they
participate in peer-to-peer discussion and collaboration is supported by this theory. Relatedly, collaborative
learning proposes that students improve their comprehension through group problem-solving, idea-sharing,
and feedback-giving (Dillenbourg, 1999). Social media provides a platform that makes these procedures
easier by allowing communication and collaboration over time and space barriers.

Social media promotes collaborative learning, which is an application of Vygotsky's Zone of
Proximal Development (ZPD), which emphasizes the role of more knowledgeable individuals in improving
a learner's development. Through discussion boards, study groups, or shared documents, students can get
advice from professionals or their peers, advancing their understanding (Hrastinski & Aghaee, 2012). The
spirit of collaborative learning, in which knowledge is actively coconstructed rather than passively absorbed,
is reflected in this digital exchange.

Research on Social Media Integration in both Formal and Informal

Education

Numerous research have looked into the integration of social media in formal and informal
educational contexts. According to Greenhow and Lewin (2016), informal education is self-directed and
takes place outside of these conventional bounds, whereas formal education is defined as structured learning
that occurs in classrooms and adheres to a curriculum. Social media offers an informal setting where
students can interact with formal educational materials, bridging the gap between these two forms of
instruction.

Teachers have added social media to traditional teaching methods in formal education. While
YouTube offers educational videos that supplement classroom instruction, social media sites like Facebook
and Twitter are utilized for debates (Junco, Heiberger, & Loken, 2011). These platforms promote student
participation by providing opportunities for peer cooperation and fast feedback. Additionally, research
suggests that students who utilize social media for academic purposes exhibit higher levels of engagement
and are more likely to take part in activities that promote reflective learning (Chen & Bryer, 2012).

Students use social media in informal education to engage in learning groups, interact with subject
matter experts, and investigate their academic interests. Outside of official educational settings, students can
interact with academic content, exchange resources, and seek help on platforms like Reddit and Linkedin.
Students that engage in this self-directed learning style manage their own learning procedures (Veletsianos,
2012). But there are drawbacks to this unstructured method as well, such the possibility of being exposed to

false information.
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The Study's Purpose

Social media's introduction has drastically changed the educational scene, presenting both benefits
and difficulties. This study attempts to appraise social media's function as an instructional aid by analyzing
its influence on a range of students' cognitive and skill-based domains. It specifically aims to comprehend
the ways in which social media enhances knowledge, critical thinking, problem-solving, creativity, and
decision-making.

Objectives of the Research

1. To ascertain the degree to which social media facilitates learning.

2. To evaluate how social media affects one's capacity for critical thought.

3. To assess how social media can improve one's capacity for problem-solving.
4. To investigate how social media encourages originality.

5. To examine how social media affects one's ability to make decisions.

Methodology

Eighty students at government UG and PG of government aided and private colleges in Lucknow
completed a survey that yielded the data analyzed in this report. The students were asked to rate the
usefulness of social media in five different areas: decision-making, creativity, problem-solving, critical
thinking, and knowledge improvement. Three categories of helpfulness were applied to the responses: 1. Not

at all helpful; 2. Somewhat helpful; and 3. Very helpful.
Overview of Data

The percentage distribution of replies across the five areas of interest is shown in the graph and table

below:

Student Opinion of Social Media Usages
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Table 1.1: Student opinion of social media usages of 5 areas of interest

Improving Improving Improving Improving Improving
knowledge % | critical skill% | problem creativity % | decision
solving making %
skill%
Not at all | 2 14 12 15 28
helpful
Somehow | 54 55 58 60 47
helpful
Very 42 28 30 25 25
helpful

Source: Primary data college, Lucknow
Data Analysis

1. Increasing Knowledge

Not at all helpful (2%): A small percentage of participants believed social media was useless for
expanding their knowledge, suggesting that social media is widely acknowledged for its benefits in this area.

Somewhat helpful (54%): Most people believe social media to be somewhat helpful for learning,
indicating that although it helps, it might not be the main source of information.

Very beneficial (42%): A sizable percentage acknowledges social media's important role in
promoting knowledge advancement, citing sites like YouTube and discussion boards as important

contributors.
2. Improving Critical Thinking

Not at all useful (14%): A notable minority questions the effectiveness of social media in fostering
critical thinking abilities, maybe as a result of worries about the quality of the content or shallow interaction.

Somewhat helpful (55%): A fair assessment of social media's potential is shown by the majority of
respondents, who consider it to be somewhat helpful in strengthening critical thinking abilities.

Very useful (28%): A sizeable portion of the population recognizes that social media has a significant
influence on critical thinking, most likely as a result of access to a variety of viewpoints and thought-

provoking conversations.
3. Improving Problem Solving Skill

Not at all useful (12%): A tiny portion of respondents are still dubious about social media's ability to
enhance problem-solving skills.

Somewhat useful (58%): According to the majority, social media is only somewhat helpful in

assisting with problem-solving because it provides shared resources and collaborative tools.
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Very useful (30%): A sizable portion of the population believes that social media, perhaps as a result
of its participatory features and instantaneous feedback systems, is very beneficial in promoting problem-
solving abilities.

4. Improving Creativity

Not at all useful (15%): A small percentage of people do not believe that social media may foster
creativity. This belief may be the result of platform rules that are limiting or information overload.

In some way beneficial (60%): The largest percentage in all categories, suggesting a strong
conviction about the ability of social media to moderately enhance creativity by exposing users to a variety
of creative networks and content.

Very helpful (25%): A sizeable portion of the population believes that social media is very helpful
for creativity, and they use sites like Instagram, Pinterest, and TikTok to get ideas and express themselves
creatively.

5. Improving Decision Making

Not at all useful (28%): This category had the highest "Not at all helpful" percentage, indicating
doubt regarding social media's potential to aid in decision-making, maybe as a result of problems with the
accuracy of the information.

Somewhat helpful (47%): Almost half perceive it to be somewhat helpful, indicating that social media
can aid with decision-making by giving users access to information and peer perspectives.

Very helpful (25%): A quarter think social media is very useful, probably because they use it to get

evaluations, information, and professional advice before making decisions.
Discussion

1. Predominance of Moderate Perception: In all five categories, most respondents classified social
media as "Somehow helpful,” suggesting that people generally understand its advantages but also its
drawbacks.

2. High Skepticism in Decision Making: The largest percentage of respondents who said that decision-
making was "Not at all helpful” (28%) expressed doubts about the accuracy and dependability of the
information that influences judgments.

3. Strong Support for Creativity: The results showed that the most people felt that creativity was
"Somehow helpful" (60%) and "Very helpful" (25%) in terms of social media's ability to inspire and
encourage creative expression.

4. Balanced Opinions on Problem-Solving and Critical abilities: Although a sizeable percentage agrees
that social media can help with problem-solving and critical abilities (45% find it somewhat useful,
58% find it somewhat beneficial), a sizeable minority has reservations.

5. Very Few Questions about Knowledge Improvement: Social media is generally recognized as a
useful tool for learning, with just 2% of respondents considering it to be "Not at all helpful,”

demonstrating confidence in its instructional content.
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6. Possibility for Improved Decision-Making Support: Considering the high level of skepticism in the
decision-making domain, there is a chance to raise the caliber and dependability of data offered by
social media platforms in order to better assist users in making decisions.

Conclusion

According to the investigation, social media can be used as a tool for instruction in a variety of skill-
and cognitive-based areas with a reasonable degree of effectiveness. Although it is well acknowledged that it
fosters creativity and knowledge, there are serious worries about how it influences judgment and, to a lesser
degree, how it develops critical thinking and problem-solving abilities. The general consensus on social
media's "Somehow helpful” rating is that, although it helps people learn, there is still opportunity to improve

way best to use it for education and how to minimize its drawbacks.
Suggestions:

1. Improving Information Quality: In order to minimize false information, platforms should put
stronger content verification procedures in place, especially to aid in decision-making.

2. Encouraging Critical Engagement: To help students navigate and use social media resources more
effectively, educational programs can concentrate on enhancing their digital literacy and critical
thinking abilities.

3. Leveraging Creative Tools: The beneficial effects on creativity that come from further integrating
communities and creative tools into educational social media platforms can be amplified.

4. Balancing Engagement: Promoting moderate social media use for learning can reduce distractions

and improve student performance.
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