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ABSTRACT 

           Social media plays a significant role that influences perceptions and attitudes, helps in shaping identity, 

as well as affects the well-being of individuals. It is a digital application and tool that provides users to 

produce and distribute user-generated content, facilitates interaction, and uses suitable mediums to share or 

disseminate ideas, information, and thoughts by connecting with others by building virtual networks and 

communities. Gen-Z is the first generation to emerge and develop in a virtually connected world.  The 

continuous engagement of Gen-Z in social media for information, to interact with others, and express 

themselves in the online social sites has become so familiar that it has now become part of the only reality 

they know. This study aims to find the usage and the most preferred social media platforms, and the purpose 

for which these platforms are used mostly among Gen-Z. A descriptive survey method was used for this study. 

The samples were chosen randomly, which consisted of N=120 Gen-Z participants, which comprised males 

n=60, 50% and females n=60, 50%. Results indicated that the most dominant platforms were Instagram and 

YouTube among Gen -Z, with high responses on duration of engagement, Facebook and Snapchat had 

moderate responses, whereas platforms such as X, LinkedIn, and Reddit had fewer responses. Instagram 

emerges as the clear favourite social media platform, indicating the most preferred social media among Gen-

Z. The findings showed that the majority have responded seeking news and information, and entertainment 

has reported the highest responses as the main purpose for which social media platforms are used mostly 

among Gen-Z. Thus, social media is an integral component in  Gen-Z’s lives, but extreme social media use 

can have adverse effects in many ways, such as social media distraction, social media fatigue, and mental 

health conditions among Gen-Z users. 
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Introduction           

Social media is a digital application and tool that provides users to produce and distribute user-

generated content, facilitates interaction, and uses suitable mediums to share or disseminate ideas, information, 

and thoughts by connecting with others by building virtual networks, and communities. Facebook, Instagram, 
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and WhatsApp act as effective tools to convey and stay connected with friends and perform other online 

activities. It has a foundation based on the ideological and technological aspects of Web 2.0 that gives users a 

way to share, exchange, and produce user-generated content. Facebook and Instagram have become popular 

interactive tools that offer communication and collaboration among users. Because of vigorous technological 

advancement, social media has included more advanced algorithms that enhance engagement among users 

with personalized content and influence behaviors, making experiences more immersive and interactive for 

the users (Kullolli and Trebicka, 2023). Social media plays a significant role that influences perceptions and 

attitudes, helps in shaping identity, as well as affects the well-being of individuals. Social media is a very 

interactive medium for creating, modifying, and discussing content. It is an umbrella term that includes social 

network sites (Facebook, Instagram), discussion forums (Quora, Reddit), video-sharing platforms (YouTube), 

microblogging (Twitter), image-sharing platforms (Instagram), and many more. Facebook and Twitter are 

some of the social media applications where information and communication technologies are used to produce 

ideas, expression, and social engagement for users (Velasquez & LaRose, 2015). Social media develops social 

networks and social interaction at any time and from anywhere, enhancing flexibility and convenience for 

users. The most used and popular platforms were Facebook, Instagram, and Twitter (Jambulingam et al., 

2014). It is the first generation to emerge and develop in a virtually connected world. Generation Z, or Gen-

Z, are the ‘Digital Natives’ as “they were born in the 1990s and raised in the 2000s during the most profound 

changes in the century who exist in a world with web, internet, smartphones, laptops, freely available 

networks, and digital media” (Singh & Dangmei, 2016). The literature has highlighted that there is no 

universally accepted birth year of Gen-Z. The researchers have debated that they are people born after 1995; 

in contrast, some other researchers have included people born after the 1990s and 2000 or later. This 

generation consisted of a large population of social media users. The engagement of Gen-Z with social media 

has been increasing significantly due to their distinctive flexibility to use platforms with continuous 

innovations (Kullolli and Trebicka, 2023). The majority of studies have agreed that Gen-Z started after 1995, 

the foremost generation to be raised in a society dominated by social media, digital technologies, and the 

internet, which have changed their worldview and behavior (Jayatissa, 2023). Gen-Z often engage in social 

media to provide opinions, and communicate with other users. The continuous engagement of Gen-Z in social 

media for information, to interact with others, and express themselves in the online social sites has become so 

familiar that it has now become part of the only reality they know. Thus, the majority of the researchers have 

studied social media usage among Gen-Z from different aspects. This study aims to find the social media 

platforms used, the most preferred social media platforms, and the purpose for which the social media 

platforms are used mostly among Gen-Z. 

Literature Review 

         Henry &Tjhin (2025) found that internal literacy and loneliness have a significant impact on increasing 

use of social media, which leads to online video addiction, whereas FOMO does not have any significant 

impact. Saura et al.,(2025) found the association of social media with psychological disorders, and privacy 

concerns among Gen-Z. The findings revealed a direct relation between information overload, addictive flow, 
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and online reputation with social media fatigue, whereas open researchability does not have a significant 

correlation with social media fatigue. The study conducted by Elkatmış (2024) found that daily use of social 

media among three-quarters of fourth-grade primary school students, and the students use social media mainly 

for education, communication, and entertainment purposes. The study by Sharma, V. & Singh, K. (2023) 

revealed that Gen-Z have a high rate of social media usage and they take pleasure in sharing photos, videos, 

and stories with their peers. The findings showed that it has a positive influence on emotional and mental 

health, and the reason for social anxiety can be because of Gen-Z’s online behaviours. Ahmed, N..(2009) 

found Gen-Z mostly used Snapchat, Instagram, Facebook, and Twitter, with users having more than one social 

media account.  

Research Questions 

1. What is the frequency of use of social media platforms among Gen-Z? 

2. What is the frequency of the overall duration of time spent daily on social media by Gen-Z? 

3. What is the frequency of the duration of time spent daily on different platforms of social media by Gen-Z? 

4. What is the most preferred social media platform among Gen-Z? 

5. What is the purpose of the use of social media platforms among Gen-Z? 

Objectives of the study 

1. To find the use of social media platforms among Gen-Z. 

2. To find the preferred social media platform among Gen-Z.  

3.  To find the purpose of use of social media platforms among Gen-Z. 

Methodology 

Method 

The present study is designed within a quantitative framework, and a descriptive survey method was 

adopted.  

Participants 

The samples for the study were chosen randomly, which consisted of N=120 Gen-Z participants with (n=60, 

50%) males and (n=60, 50%) females. The respondents of the sample population are the post-graduate 

students of the Gauhati University, who are of the age group 21-22, born in the year 2002-2003, and have 

been referred to as Gen-Z in the study.  

Survey Instrument  

A self-structured questionnaire was developed based on the objectives of the study. To check the validity, the 

content of the questionnaire was reviewed by the subject experts. The experts’ suggestions were included, and 

necessary modifications were made to improve the clarity and relevance of the questionnaire. 

 Data Analysis 

To analyze the collected data, descriptive statistical analysis, namely frequency (f), and simple percentage (%), was 

used. 
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Analysis and Interpretation 

Research Question 1: What is the frequency of use of social media platforms among Gen-Z? 

Objective 1: To find the use of social media platforms among Gen-Z. 

Frequency (f), and percentage (%) have been calculated to find the frequency of use of social media platforms among 

Gen-Z. 

Table 1. shows the frequency and percentage of how often Gen-Z uses different social media platforms. 

Social media        Never           Rarely         Occasionally       Very Frequently         Always 

Platforms         

Facebook             11 (9.2%)        27 (23%)       19 (16%)             31 ( 26%)             32 ( 26.7%) 

Instagram             4 (3.3%)           6 ( 5 %)          11 (9.2%)           39 (33%)             68 ( 57%) 

X                          22 (18.3%)       25 (21%)        32 ( 27%)            15  (13%)            26 ( 28%) 

Reddit                 46 (38.3%)       16 (13.3%)     22 (18.3%)         19 (16%)            17 ( 14.17%) 

LinkedIn             32 (26.67%)      16 (13.3%)      27 (22.5%)        18  (15%)            27 (22.5%) 

Snapchat              25 (20.8%)       32 (26.7%)     23 (19.16%)      14 (11.7%)          26 (21.7%) 

YouTube               6 (5%)            11 (9.17%)      16 (13.3%)         27 (22.5%)           60 (50%) 

The data in the table shows the frequency and percentage of how often Gen-Z uses different platforms of social media 

Among the following list of social media platforms, Instagram and YouTube had the highest responses on ‘always’, i.e., 

68 (57%) and 60 (50%) respondents, respectively. Facebook, LinkedIn, X, and Snapchat have a response ‘ always’ of 

32 (26.7%), 27 (22.5%), 26 (28%), and 26 (21.7%) respondents. From the data in the above table, it can be interpreted 

that Instagram and YouTube were the social media platforms most used among Gen-Z.       

Diagram 1. shows how often Gen-Z uses different Platforms of social media 

 
Fig (1) 
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Research Question 2: What is the frequency of the overall duration of time spent daily on social media by Gen-Z? 

Frequency (f), and percentage (%) have been calculated for the overall duration of time spent daily on social media by 

Gen-Z. 

Table 2. shows the frequency and percentage of the overall daily use of social media by Gen-Z 

 N % 

Less than 1 hour 4 3.3% 

1 to 3 hours 39 32.5% 

4 to 7 hours 45 37.5% 

8 to 10 hours 19 15.8% 

More than 10 hours 13 10.8% 

 

The table summarizes how Gen-Z allocates their time to using social media throughout the day. The data of 

45 (37.5%) represents that the majority of Gen-Z spend 4 to 7 hours of their time on social media each day, 

followed by 39 (32.5 %) spend 1 to 3 hours, 19 (15.8%) spend 8 to 10 hours, 13 (10.8%) spend more than 10 

hours and 4 (3.3%) spend less than 1 hour daily on the social media. From the above analysis, it has been 

reflected that social media is an important part of the daily routine of Gen-Z. 

Diagram 2. shows the overall time spent daily by Gen-Z on social media  

 

Fig (2) 

 

Research Question 3: What is the frequency of the duration of time spent daily on different platforms of social media 

by Gen-Z? 

Frequency (f) and percentage (%) have been calculated of the time spent daily on different platforms of social 

media by Gen-Z. 
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Table 3. shows the frequency and percentage of time spent daily on different platforms of Social Media by 

Gen-Z  

Social media    Less than        1 - 3            4 - 7               8 - 10            More than        I don’t  

Platforms           1 hour           hours          hours             hours              10 hours             use  

Facebook       24 ( 13.3%)   33 ( 27.5%)   36 (30%)     12(10%)       4 (3.3%)          11 (9.2%) 

Instagram       11(  9.1%)     37 (30.8%)    42 (35%)   15 (12.5%)      11 ( 9.1%)      4 (3.3%) 

X                   63 (52.5%)    29 ( 24.17%)  5 (4.17%)    3 (2.5%)             -                22 (18.3%) 

Reddit           60 (50%)       14 (11.7%)            -                  -                     -               46 (38.3%)                                                                                                                                              

LinkedIn       58 (48.3%)    25 (20.8%)    5 (4.17%)           -                     -              32 (26.67%) 

Snapchat       48(40%)   22 (18.33%)     25 (18.3%)           -                      -                25(20.8%) 

YouTube      36 (30%)     38( 31.7%)     29 ( 24.17%)    7( 5.83%)        4 ( 3.3%)        6(5%)                                                                        

The data in the table shows the frequency and percentage of time spent daily on different social media 

platforms among Gen-Z. The data showed that the most time-consuming social media platforms among Gen-

Z were Instagram and YouTube. The respondent reported that 35% of them use Instagram for 4 -7 hours, and 

30.8% use it for 1- 3 hours. On YouTube, 31.7% of Gen-Z spend 4-7 hours, and 24.2% spend 4-7 hours.  

Again, for Facebook, the respondent reported that 30% spend 4-7 hours, 27.5% for 1-3 hours, and 13.3% 

spend less than 1 hour. The response of 25% spend 4-7 hours, 18.3% for 1-3 hours, and 40% spend less than 

1 hour daily on Snapchat. The platforms such as X, LinkedIn, and Reddit reported less engagement among 

Gen-Z, with 52.5%, 48.3% and 50% of them spending less than 1 hour daily. The data of the respondent 

reported, it can be interpreted that Instagram, and YouTube are the social media platforms that had high 

engagement, Facebook and Snapchat had moderate engagement, and platforms such as X, LinkedIn, and 

Reddit had less engagement among Gen-Z. 

Diagram 3. Show the time spent daily on different platforms of social media by Gen-Z 

 

Fig (3) 
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Research Question 4: What is the most preferred social media platform among Gen-Z? 

Objective 2: To find the preferred social media platform among Gen-Z.  

Frequency (f) and percentage (%) have been calculated for the most preferred social media platform among Gen-Z. 

Table 4. shows the frequency and percentage of the most preferred social media platforms among Gen-Z 

Social Media Platforms          Frequency (N) Percentage (%) 

Facebook 22 18.3% 

Instagram 45 37.5% 

X 8 6.7% 

LinkedIn 11 9.2% 

Snapchat 16 13.3% 

Reddit 4 3.3% 

YouTube 14 11.7% 

 

The table represents the frequency and percentage of the social media platforms most used among Gen-Z. 

Instagram emerges as the clear favourite platform among Gen-Z, with the highest response of 22 (37.5 %) of 

respondents indicating that they like this platform the most. Followed by responses of Facebook with 22 

(18.3%), Snapchat with 16 (13.3%), and YouTube with 14 (11.7%) were responded by the respondents. The 

platforms LinkedIn, X, and Reddit showed relatively low responses with 11 (9.2%), 8 (6.7%), and 4 (3.3%), 

respectively. 

Diagram 4. shows the most preferred social media platforms among Gen-Z 

 

Fig (4) 

 

Research Question 5: What is the purpose of the use of social media platforms among Gen-Z? 

Objective 3: To find the purpose of use of social media platforms among Gen-Z. 

Frequency (f) and percentage (%) have been calculated to find the purpose for which social media platforms are used 

mostly among Gen-Z. 
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Table 5. shows the frequency and percentage of the purpose for which social media platforms are used 

mostly among Gen-Z 

 

 

 

 

 

 

 

 

 

The table represents the data on the frequency and distribution of the purpose for which Gen-Z mostly uses 

social media platforms. 38% of the Gen-Z responded i.e., the highest responses were that they mostly use for 

seeking news and information in social media platforms.  29% of the respondents responded entertainment, 

18% of the respondents responded interaction and building networks, 15% of the respondents responded 

academic purposes, 12% of the respondents responded raising awareness and civic engagement, and 8% 

respondents responded business and commerce. The analysis showed that social media platforms are the most 

important medium to seek information and news, and entertainment among Gen-Z. 

Diagram 5.  shows the purpose for which social media platforms are used mostly among Gen-Z 

 

Fig (5) 
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and video content sharing platforms, and WhatsApp and Facebook among the interaction-based platforms on 

social media (Elkatmış, 2024). Lim  et  al. (2014) found a lack of consistency in satisfaction in social media 

and using Twitter and Facebook. Ahmed, N. (2019) has found that 50% of Gen-Z engage in different types 

of social media platforms many times a day, and 50% of them use very frequently throughout the day. The 

findings from data obtained in the study showed that social media platforms are an important source to seek 

information and news, and entertainment among Gen-Z. In comparison to prior generations, Gen-Z are more 

inclined towards seeking news and various kinds of information and knowledge through digital devices and 

social media. Thus, social media has caused social media fatigue among Gen-Z due to the stress of the 

cognitive burden of the excessive amount of digital information available (Saura et al., 2025). However, many 

qualitative studies have highlighted that one of the favourable aspects of social media is to spread information 

continuously on time through platforms that are extensively accessible (Haddad et al., 2021). Apart from 

information and news consumption, the extensive use has developed a new form of entertainment and has 

significantly impacted Gen-Z. Thus, the majority of research studies have examined the active use of social 

media among Gen-Z, especially their mental health conditions. Moreover, having too much information has 

been identified as one of the drawbacks of social media use (Drahošová& Balco, 2017). The study on the 

influence of usage of social media, and its addiction on Gen-Zs’ mental health found that 22.7% who have 

social media addiction have shown poorer mental health conditions. The data reported showed that Gen-Z 

spends too much of their time engaging in smartphones and social media, and the majority of them are found 

of addicted to their smartphones and social media (Olipas, 2022).  Thus, social media is useful for various 

purposes, but overuse of social media can create an addictive pattern and have a negative influence on the 

well-being of Gen-Z.  

Conclusion 

This study delves into the social media use on different platforms among Gen-Z. Instagram and 

YouTube emerged as the social media platforms more often engagement, and the highest responses on 

Instagram as the social media platform most preferred, with an average of time spent daily of 4-7 hours. 

Seeking news and information, followed by entertainment and interaction, and building networks with others, 

have been reported as the highest responses on the purposes for which social media platforms are used mostly 

among Gen-Z. Thus, from the findings of the study, it can be concluded that social media is an integral 

component in Gen-Z’s lives, but extreme social media use can have adverse effects in many ways, such as 

social media distraction, social media fatigue, and mental health conditions among Gen-Z users. 
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